
edwin binney and c harold smith
Edwin Binney and C. Harold Smith were pivotal figures in the development of modern art
materials, particularly known for their invention of the Crayola crayon. Their contributions
significantly shaped the landscape of educational tools and children's art supplies, making creativity
accessible to millions. This article explores their backgrounds, innovations, and the lasting impact of
their work on the art and education sectors.

Backgrounds of Edwin Binney and C. Harold Smith

Edwin Binney
Edwin Binney was born on September 24, 1866, in the city of Philadelphia, Pennsylvania. He came
from a family with a strong entrepreneurial spirit, which influenced his career trajectory. Binney was
educated at the University of Pennsylvania, where he studied chemistry. His scientific knowledge
became a cornerstone for his future innovations in art supplies.

In 1885, Binney joined his family's company, Binney & Smith, which originally focused on producing
industrial pigments. Over time, he recognized the potential for creating products tailored for
educational purposes, particularly for children.

C. Harold Smith
C. Harold Smith was born in 1890. He studied at the University of Pennsylvania, where he eventually
met Edwin Binney. Smith joined Binney & Smith in 1902, and his partnership with Binney became
instrumental in the company's direction. While Binney was the chemist, Smith was the business
mind, focusing on marketing and product development.

Together, they set out to innovate and create products that would engage children and enhance
their creativity.

The Birth of Crayola

In 1903, Binney and Smith identified a gap in the market for affordable, high-quality art supplies for
children. They sought to create a crayon that was safe for children and easy to use. This vision led to
the development of the Crayola crayon.

Development Process
The development of Crayola crayons involved several key steps:

1. Material Selection: Binney used a combination of paraffin wax and non-toxic pigments, ensuring



the crayons were safe for children. This was a crucial consideration at a time when many art
materials were hazardous.

2. Color Variety: The original box of Crayola crayons included eight colors: red, yellow, blue, green,
black, brown, orange, and violet. This selection was designed to inspire creativity while remaining
simple enough for young children to use.

3. Marketing Strategy: C. Harold Smith played a key role in the marketing of Crayola. He
understood the importance of packaging and branding. The name "Crayola" was derived from the
French words "craie" (chalk) and "ola" (oily), highlighting the product's unique characteristics.

4. Affordability: One of the significant innovations was pricing the crayons affordably—only five
cents per box—making them accessible to a broader audience.

Launch and Reception
The Crayola crayon was officially launched in 1903. The product quickly gained popularity among
parents and educators, owing to its safety, affordability, and vibrant colors. By the end of the first
year, Binney & Smith sold over 2 million boxes of crayons. This initial success laid the foundation for
the Crayola brand, which would grow exponentially in the following decades.

Impact on Education and Art

The introduction of Crayola crayons revolutionized the way children engaged with art and education.
Prior to their invention, art supplies were often expensive and inaccessible to many families. The
Crayola crayon made artistic expression available to children from diverse backgrounds.

Encouraging Creativity
Crayola crayons encouraged children to explore their creativity. The ability to express themselves
through drawing and coloring became an essential part of early childhood education. Educators
recognized the importance of art in fostering cognitive and emotional development, leading to a
more integrated approach to learning.

Expansion of Product Line
Following the success of the original crayons, Binney and Smith expanded their product line to
include a variety of art supplies:

- Colored Pencils: Introduced to provide a different medium for children to express their creativity.
- Markers: Launched to cater to the evolving preferences of young artists.
- Chalk and Paints: Added to further diversify the range of artistic tools available.

The expansion of the Crayola brand ensured that children had access to a comprehensive suite of art
materials.



Legacy of Edwin Binney and C. Harold Smith

The contributions of Edwin Binney and C. Harold Smith extend far beyond the creation of Crayola
crayons. Their innovations have had a lasting impact on art education and the materials available to
children.

Cultural Significance
Crayola has become a cultural icon, synonymous with childhood creativity. The brand not only
represents quality and safety but also evokes nostalgia for generations of individuals who grew up
using its products. Crayola crayons are often seen as a rite of passage for children, marking their
entry into the world of art.

Educational Initiatives
In addition to their commercial success, Binney and Smith have been active in promoting art
education. The Crayola brand has invested in various educational initiatives aimed at fostering
creativity in schools. Programs like “Crayola ColorCycle,” which promotes recycling used markers,
demonstrate a commitment to environmental sustainability and education.

Recognition and Awards
The contributions of Binney and Smith have been recognized through various awards and accolades.
The Crayola brand has received numerous honors for its commitment to quality and innovation in art
supplies. Additionally, both Edwin Binney and C. Harold Smith have been inducted into various halls
of fame for their contributions to business and education.

Conclusion

Edwin Binney and C. Harold Smith were not just pioneers in the world of art supplies; they
transformed the educational landscape by making creativity accessible to children everywhere. Their
invention, the Crayola crayon, has inspired generations and continues to play a vital role in art
education. The legacy of their work endures, reminding us of the importance of creativity in
childhood development and the power of innovation in shaping the future. As we celebrate their
contributions, we also recognize the ongoing influence of Crayola in nurturing creativity in young
minds around the world.

Frequently Asked Questions

Who were Edwin Binney and C. Harold Smith?
Edwin Binney and C. Harold Smith were the co-founders of the Crayola brand, known for its colorful
crayons and art supplies.



What significant innovation did Edwin Binney and C. Harold
Smith contribute to the art supply industry?
They developed the first box of Crayola crayons in 1903, which featured a variety of colors and was
affordable for children.

How did Edwin Binney and C. Harold Smith's background
influence their creation of Crayola?
Both Binney and Smith had backgrounds in the pigment industry, which provided them with the
knowledge and resources to create high-quality, vibrant crayons.

What was the impact of Crayola crayons on childhood
education and creativity?
Crayola crayons revolutionized childhood creativity and education by providing children with
accessible art supplies that encouraged self-expression and artistic development.

Are there any recent developments or initiatives related to
Crayola that honor the legacy of Binney and Smith?
Yes, Crayola continues to honor the legacy of Binney and Smith through initiatives promoting
creativity in education, including partnerships with schools and educational programs.
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